
 

 COMMUNICATION, A
HALLMARK FOR

SUCCESSFUL PARTNERSHIP

MEDIA INITIATIVES
STRENGTHENS MISSION AND

ADDRESS COMMUNITY NEEDS  

REACHING, GROWING AND
ENGAGING AUDIENCES

in a community-academic partnership program

Communication strategies enhance bi-
directional interactions, facilitating the planning
and sustaining phases of CAPs. Strategically
creating owned media, monitoring earned
media content, reviewing analytics and
providing capacity building trainings can build
and maintain relationships with diverse
community partners. 

COPE, a community-academic partnership
(CAP) at the KU Medical Center, involves
community partners in 20 Kansas counties as
health experts to address disparities and
works towards equity. 

PARTNERING WITH
COMMUNITIES TO ADDRESS

HEALTH EQUITY 

The Communications Team spotlights project
successes and initiatives (e.g., emergency
water distribution, tornado relief, vaccination
clinics, transportation programs, financial
literacy, suicide prevention) through a website
and monthly newsletters. The team also creates
promotional materials upon request, provides
social media trainings and manafgement to
partners and monitors local media coverage. 

20 to date; 616% subscriber growth in 14 months
58% opening rate, higher than industry average

WEBSITE ANALYTICS  NEWSLETTER ANALYTICS

PROMOTIONAL MATERIALS
255 to date in Spanish, Vietnamese
and English

EARNED MEDIA
MONITORING 

39 print newspaper and TV
coverage highlighting
community initiatives    

TRAINING & CAPACITY BUILDING
4 trainings on social media content creation and analytics
21 one-on-one consultations
12 county-specific Facebook pages management 

Strategically aligning communication dissemination with a CAP’s mission can effectively reach, grow and
engage diverse community partners. 
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